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2026 Marketing Opportunities
MicroScope, part of Informa TechTarget, launched in 1982 to cover the birth pangs of the channel and 
has since followed the industry as it has matured and grown. The online publication has contributed to 
and led debate in the industry, and the knowledge it has of the channel is second to none. MicroScope 
retains its commitment to objective reporting and informed analysis to maintain its position as the 
essential read for anyone working in the channel, and the number one news resource for computer 
resellers and suppliers.

MicroScope helps VARs capitalise on hot projects with in-depth content including:

• Interviews with industry leaders including executives and CIOs

• Technical advisory pieces around “Getting Started” and “Project Pain Points” 

• Premium content including E-Zines and E-Handbooks

• Breaking news about vendor moves, acquisitions, partnerships, product launches and more

Focused on what is changing in the channel market
Whether you’re in a well-known category or defining an emerging 
one, it’s difficult to predict how today’s buying organisations 
will most easily discover you. That’s why we cover every major 
category and then cross-reference and cross-link them. Our 
coverage areas include:

396K+
Channel members in EMEA

400+
Content pieces created 

in the last 12 months

90K+
activities by Channel 

members in the past year



Our engaged and permissioned global audience
Tap into our audience to achieve your go-to-market goals. We help you identify, access, and influence 
in-market accounts and engaged buyers who are actively researching solutions like yours. 

The insights, access, and influence you need to succeed
To help you achieve better go-to-market results, we’ve built our end-to-end go-to-market services on an 
unmatched foundation of analyst expertise, trusted sites, engaged audiences, and precise intent data. 
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About MicroScope
MicroScope, part of Informa TechTarget, launched in 1982 to cover the birth pangs of the channel and has since followed the industry as it 
has matured and grown. The online publication has contributed to and led debate in the industry, and the knowledge it has of the channel 
is second to none. MicroScope retains its commitment to objective reporting and informed analysis to maintain its position as the 
essential read for anyone working in the channel, and the number one news resource for computer resellers and suppliers.

About Informa TechTarget

Informa TechTarget (Nasdaq: TTGT) informs, influences and connects the world’s technology buyers and sellers, to accelerate growth 
from R&D to ROI. With an unparalleled reach of over 58 million permissioned first-party audience members, Informa TechTarget has a 
unique understanding of and insight into the technology market. Underpinned by those audiences and their data, we offer expert-led, 
data-driven, and digitally enabled services that deliver significant impact and measurable outcomes to our clients.

©2026 TechTarget, Inc. All rights reserved. The Informa TechTarget name and logo are subject to license. All other logos are trademarks of their respective 
owners. Informa TechTarget reserves the right to make changes in specifications and other information contained in this document without prior notice.

Ben James, Senior Director, Sales Development – EMEA
ben.james@informatechtarget.com 

Simon Quick, Editor, MicroScope
simon.quicke@informatechtarget.com

Want to learn more? Get in touch! In-Language Regional Editions

MicroScope Sponsorship Opportunities
Sales and marketing success hinges on delivering real results faster and at scale. As the leading source 
of purchase-focused content on the web, your buyers are with Informa TechTarget and Computer Weekly 
before they turn to you. We can help you reliably reach, influence and engage with them earlier in their 
journey, through a variety of digital offerings that include:

MicroScope E-Zines: Align with award-winning editorial 
content, increase brand awareness and generate premium 
leads

Display Advertising: Reach a targeted audience while they 
are in ‘read and research’ mode. Establish or reinforce 
market leadership through repetitive messaging on 
topically aligned pages of expert content.

Content Creation: Short form custom solutions in proven 
formats to help fill content gaps, or launch an embedded 
content hub to drive content engagement and contextual 
lift

MicroScope Editorial Newsletter Sponsorship: Increase 
brand awareness across a selection of regular newsletters 
to our loyal subscriber base
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