2025 B2B Demand
Generation Predictions

Hundreds of industry leaders participated
in our annual predictions survey. Explore
their forecasts to see what's next for
demand-generation marketing:
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Predicted Organizational Hurdles
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Budget cuts
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Cost-per-lead increases
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Growing distrust of marketing/
advertising

22%

Legal/regulatory changes
(Privacy, data regulations, etc.)

.
‘s
.
1
1
|
|
\
|
\
|
I
I
|
Il
|

Budget Forecasts

49% Expect their demand-generation budget to increase

25% Expect their demand-generation budget to stay the same

259% Expect their demand-generation budget to decrease

Predicted Budget Adjustments

A Increase spend J Decrease spend

46% 33%
—

Paid social Display advertising

39% 18%
I

Remarketing campaigns Paid search

39%

Al & automation technology, tools
and training

@ informatechtarget

Source: 2025 studiolD Predictions survey. Sample size: 314 demand and content marketers.

View more survey analysis here: bit.ly/4hcR9py
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